
Incubation
A new generation always follows the emer-
gence of dynamic new talent. At the PARCO 
Group, we will continue to tirelessly identify, 
encourage and grow alongside new talent a 
process we call “Incubation.”

1. FASHION
We redefine and propose the fun and compelling 
interest of fashion to customers and aim to be 
a building where the world’s fashionistas can 
enjoy themselves.

4. FOOD
Food is a crucial part of the building’s charm, 
and its eateries and other establishments have 
been selected based on the concept of “a place 
to gather, form a community, and enjoy time 
and space.”

5. TECHNOLOGY
Shibuya PARCO presents new ways of communi-
cating and new paradigms in shopping for 
consumers in the digital age.

2. ART & CULTURE
Along with nine shops with onsite galleries, art 
and culture are featured in a variety of forms 
throughout the space.

3. ENTERTAINMENT
Quality entertainment is served up via a diverse 
range of entertainment venues on the premises.

Trends Communication
PARCO produces quality cultural events in 
Japan and abroad, proposing options for 
enriching lifestyles. Utilizing advanced ICT, 
we are promoting steps to enhance ser-
vices for delivering new enjoyment and 
cultivate communication.

Urban Revitalization
Leveraging a wealth of expertise in store 
development, PARCO pursues store opera-
tions, new development, and property 
renovations that contribute to the advance-
ment and prosperity of towns and cities. To 
this end, we will contribute to appealing 
urban revitalization that strives for spaces 
where people can gather, share time and 
space, enjoy themselves and relax.

SOCIAL ROLES OF SHIBUYA PARCO
We are promoting the evolution of three social roles at Shibuya PARCO to 
be a wholly unique next-generation commercial facility that communicates 
to the world.
Since opening in 1973, Shibuya PARCO has engaged in “Incubation,” “Urban Revitalization,” and “Trends Communica-
tion,” which constitute PARCO’s point of origin, and played an important part in Shibuya’s development, stimulating 
the district while also receiving stimulation from it. These three initiatives are PARCO’s DNA, our point of origin, and 
also constitute our commitment to continual evolution. The new Shibuya PARCO opened in November 2019, the 50th 
anniversary of the opening of Ikebukuro PARCO in 1969, to effect the further evolution of these three social roles for 
the next 50 years and become a wholly unique next-generation commercial facility that communicates to the world. 
The new Shibuya PARCO is comprised of highly individual, highly appealing shops on the five building blocks of “FASHION,” 
“ART & CULTURE,” “ENTERTAINMENT,” “FOOD,” and “TECHNOLOGY,” not only meeting existing needs but actually 
creating new demand by offering new consumption options and values.

Five Building Blocks of Shibuya PARCO

Three Social Roles
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1. FASHION

2. ART & CULTURE

PARCO-Selected Sales Floors
PARCO produces store interiors and furnishings and maintains an infrastructure conducive to new store 
openings by having group cash registers, shared fittings and other shared accoutrements. Such 
PARCO-selected sales floors serve as incubators for the next generation of fashion designers and brands.

3F   GEYSER PARCO
GEYSER PARCO’s name and the art 
direction for its logo and visuals were 
the work of YAR, a creative studio led 
by YOSHIROTTEN, an art director with 
a wide range of activities. The word 
“geyser” aptly expresses the brand’s 
individuality and dynamism.

4F   PORT PARCO
The PORT PARCO logo was designed by the contemporary 
design studio we+. “Port” as both noun (a harbor) and verb 
(to carry) express the image of fashion being carried from this 
location to customers.

IN

CUBATION
2F   2G
2G is a shop with a novel format created jointly by top-flight 
producers in three formats; the gallery is by NANZUKA, the 
boutique, by Motofumi “POGGY” Kogi and Daytona Interna-
tional, and the art toys, by MEDICOM TOY.

B1F   GALLERY X
From art and culture to anime, gaming and music, GALLERY X 
showcases the new and interesting beyond borders through 
edgy, PARCO-selected curation.

STAKEHOLDER’S MESSAGE
PARCO MUSEUM TOKYO opened on 
the 4th floor of Shibuya PARCO in 
November 2019. The museum, which 
is positioned as a PARCO center for 
promoting and communicating 
culture, holds various self-produced 
exhibitions on art and culture, which 
PARCO as a company has long 
valued. The Promotion Department, 

of which I am a member, produces exhibitions held at the 
museum and at PARCO locations throughout Japan. I feel 
in a really tangible way that our corporate culture allows 
us to take on the challenge of whatever is interesting and 
appealing. There is no greater joy than when large 
numbers of customers visit an exhibition I’ve been 
involved in producing.

Yuta Wada
Promotion Department

4F   PARCO MUSEUM TOKYO
We create exhibitions of new things and concepts from unique 
borderless and genre-less perspectives in art, design, fashion 
and sub-culture from young talent here and abroad and artists 
in the vanguard globally. Along with providing enjoyment to 
visitors, the museum, which is directly managed by PARCO, 
communicates culture 
throughout Japan and to the 
world. The opening exhibition 
was AKIRA ART OF WALL.
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STAKEHOLDER’S MESSAGE

1F   AKIRA ART OF WALL -INVISIBLE ART IN PUBLIC-
AKIRA ART OF WALL, which was originally displayed on the 
fencing temporarily surrounding Shibuya PARCO when it was 
under construction, has been 
restored in the form of 3D 
data. A special exhibition was 
held for four days that allowed 
people to view the art using 
an augmented reality app.

5F   SHIBUYA XR SHOWCASE
This virtual showcase displays creative 3D content that seem-
ingly comes to life when viewed using a smartphone app or 
through special augmented 
reality (AR) glasses. Exhibi-
tions could be viewed on a 
smartphone, and for a limited 
time a viewing service was 
also offered using a head-
mounted display.

CUBE MIRROR

5F   PARCO CUBE
As an omnichannel shop that fuses offline and online, PARCO 
CUBE’s in-store inventory is limited to strategic products but 
it also sells a range of other products online. Some stores 
have CUBE MIRROR, which displays video from a camera with 
a time lag of a few seconds to allow customers to see how 
they look from behind, which is generally difficult to see.

New Customer Communication
  Deployment of “temi” Autonomous 
Robots

The personal robot assistant “temi,” which 
uses autonomous control with an AI assistant 
function, has been deployed on a trial basis 
to BOOSTER STUDIO by CAMPFIRE, an AI 
showrooming store.

The series of initiatives using STYLY drew a big response from Japan 
and abroad. In the not-so-far-off future, most people will be leading 
their daily lives clad in virtual space using mixed reality glasses as a 
part of their lifestyles. How we shop and the forms fashion takes are 
also going to change immensely. The ultimate happiness for me is 
spending time seeking out and creating the next generation of culture 
being birthed by technology together with Shibuya PARCO and every-
one who gathers there.

Masahiro Yamaguchi
Psychic VR Lab Co., Ltd.
Representative Director

9F   NEWVIEW EXHIBITION 2019 -DIFFUSION-
We held an exhibition of virtual reality works that allowed visitors to experience the fruits of 
the NEWVIEW project, which aims at discovering and developing creators who design virtual 
reality space.

5. TECHNOLOGY

4. FOOD

B1F   CHAOS KITCHEN
On the concept of “food, music and culture,” CHAOS KITCHEN 
offers a chaotic dining zone with a diverse variety of eating 
and drinking establishments, from the new format of a 
famous restaurant with a Michelin Bib Gourmand rating to an 
udon noodle shop, wild game 
and insect eatery, old-fash-
ioned coffee shop and a mix 
bar, as well as a record shop 
and festival merchandise shop 
for added spice.

U
RB

AN

 REVITALIZATIO
N

4 Corporate Profile 2020PARCO Group

TR
EN

D
S C

OMMUNICATIO
N

3. ENTERTAINMENT

8F   PARCO THEATER
PARCO Theater, the core of PARCO’s cultural promotion, has 
been reborn as a premium theater with all top-grade seating. 
The opening lineup through May 2021 features a rich variety 
of productions by an extravagant group of creators and 
actors. The yearly lineup of 
plays will continue to be 
100% self-produced to pro-
vide the experience of 
authentic theater.
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  Nakashibu Street
This pedestrian walkway is open 24 hours and connects Pen-
guin Street and Organ Hill. Both sides of the walkway, which 
has a vaulted atrium-like ceiling, have art windows at the 
second floor level that display impactful artwork.

Penguin Street

Organ HillN
akashibu Street

Shibuya 

Station

  Outdoor plaza and elevated walkway
The 3D street up from Spain Hill has entrances to stores on 
each floor to create a space for enjoying shopping as if walk-
ing the streets of Shibuya. It also has rest spaces and seasonal 
plants so people have places to get together and relax. More-
over, the 3D street provides access to the Garden Stage, 
where events are held.

10F   EVENT SPACE ”Garden Stage”
The Shibukaru Festival, a celebration of young creators, 
started on November 1, 2019, and the annual music event 
Shibukaru Rooftop Festival Twinkle☆Session was held on 
November 26. Four groups of artists, each with great person-
ality, performed against the glittering neon of the high-rise 
district, Shibuya’s dynamic streetscape, and the night sky.
[ Artists Appearing ]

Chiaki Sato TAMTAM
Mom xiangyu

9F   CREATIVE STUDIO
CREATIVE STUDIO was established to develop talent capable of 
fostering a future-oriented creative industry. SUPER DOMMUNE, 
a music and culture streaming studio with a global reputation led 
by Naohiro Ukawa, and GAKU, a creative school for pre-teens 
and teenagers, are both located onsite, creating a platform for 
all-ages participation, children to adults. In addition, this floor 
also houses the relocated offices of Future Design Shibuya, a 
general incorporated association led by Shibuya City that collab-
orates with industry, government, academia and private organiza-
tions in new formats to maximize synergies and discover creators 
for the next generation.

Architecture Incorporates Shibuya the District and PARCO’s Social Roles, Its Point of Origin
Inspired by Shibuya’s characteristic hills and streets, the building has pathways and stairs that start at Spain Hill and 
spiral up and around to the 10th floor to create a 3D street. The 3D wall forms on various planes are conceived on the 
theme of “accumulations of rough stone.” The differing forms and materials (ideas and talents) captivate one another 
and form a single mass, expressing the inducements of incubation and innovation. As a next-generation environmentally 
friendly building, Shibuya PARCO has been selected by the Ministry of Land, Infrastructure, Transport and Tourism as a 
“Leading Sustainable Building Project (CO2 Reduction Leader)”.

ARCHITECTURAL DESIGN
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CONTRIBUTION TO THE LOCAL COMMUNITY 
 THROUGH REDEVELOPMENT

IN

CUBATION

U
RB

AN

 REVITALIZATIO
N

TR
EN

D
S C

OMMUNICATIO
N

Koen-dori Street
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