


 PARCO Corporate Mission 

Creating welcoming, forward-thinking, innovative spaces  
that provide an enjoyable experience for customers and  
help our tenants prosper.

 The Concept Behind Our Name 

Our company name, PARCO, is the Italian word for “park.” Like a 
park, each PARCO location is a space where people come together to 
share time and space, where they can relax and have fun.

Our Corporate Mission is “Creating welcoming, forward-thinking, 
innovative spaces that provide an enjoyable experience for 
customers and help our tenants prosper.”

The “main characters” at each PARCO location are the people who 
gather there, that is, customers and retail shops. The role of PARCO 
as a company is to create stores that customers want to visit, and 
then visit again, and to strengthen the link between retail shops 
and customers.

Our employees are constantly seeking to create new value that 
surpasses what customers expect in order to provide a space where 
people can feel happy and inspired.

Cover Design
The cover for this year’s report was produced by Cap, a design office 
involved in PARCO campaigns and seasonal catalogs, as well as 
high-quality design advertising.

Comment from the Designer
PARCO seems to have a magical appeal that entrances people no 
matter how the times change, and I wondered, what is this magic? 
The cover design renders this exciting sense of curiosity as vivid, 
prismatic colors and tries to see through from the distinctive silhou-
ette of Shibuya PARCO’s outer walls.
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Fulfilling the Social Roles of the PARCO Group

In November 2019, the 50th anniversary year of the opening of Ikebukuro PARCO 

in 1969, Shibuya PARCO was reborn as a wholly unique next-generation commercial 

facility that communicates to the world, embodying the evolution of our three social 

roles, PARCO’s point of origin, which are “Incubation,” “Urban Revitalization” and 

“Trends Communication.” Shibuya PARCO is an environment- and community-friendly 

commercial space, maintaining walkability for pedestrians, creating appealing 

outdoor spaces with a rooftop park and 3D street, and deploying an energy man-

agement system and state-of-the-art equipment. Beyond the bounds of typical 

commercial facilities, Shibuya PARCO relates and creates with designers, creators and 

other producers, conducting new initiatives to generate new inspiration, offering the 

value of joyful experience, and communicating information with a global reach.

 In 2020, the PARCO Group is entering a new stage for its next 50 years. In 

November 2020, Shinsaibashi PARCO is scheduled to open, which will maximize 

Group synergies, and we plan to further accelerate the evolution of PARCO’s point 

of origin. Under a new corporate system, we will further evolve by fulfilling the 

social roles of the PARCO Group with a focus on these next 50 years. Expect the 

best of the PARCO Group as we work to grow sustainably.

September 2020

Representative Director,  

President and Executive Officer
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